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Content Marketing:
Your Ultimate Go-To Checklist

1. Generate content ideas

Brainstorm industry-specific content ideas catering to
your marketing personas

Use tools like Google Trends and social media trends to
generate relevant topics

Create a list of content topics to guide content creation
efforts

2. Set up a content calendar

Create a content calendar to plan content creation,
editing, and publishing

Plan content for up to a month to ensure consistency
and adaptability

|ldentify gaps in the content strategy and adjust
accordingly

3. Find keywords to target with your content

Conduct keyword research to identify relevant terms
for your content

Focus on long-tail keywords for better targeting and
qualified leads

Choose core keywords and supplemental keywords to
optimize content for search engines

6. Ensure Readability and Understandability

Structure content for readability using headings, lists,
and images

Simplify language and avoid jargon to enhance
understandability

Ensure clarity and coherence in written and visual
content

7. Optimize Content for Search Engines

Integrate target keywords into content, title tags, and
meta descriptions

Optimize site performance and mobile-friendliness for
search engine visibility

Match content with search intent to improve ranking
and relevance

8. Proof your content

Review content for accuracy, clarity, and consistency

Seek feedback from team members to ensure quality

Ensure error-free content before publishing or sharing

9. Share your content

] Promote content on social media platforms to increase
4. See what content already exists visibility

Research existing content related to your topics to
understand competition

|dentify opportunities to provide unique value to your
audience

Elevate content by offering additional insights or
perspectives

5. Pick your content formats

Choose appropriate content formats such as blogs,
videos, infographics, etc

Use a variety of formats to cater to different audience
preferences

Tailor content formats to best convey the message of
each topic

10. Monitor Metrics

Include content in email marketing campaigns to
engage audiences

Share content across relevant channels to reach target
audience effectively

Determine key metrics such as clicks, dwell time, and
conversions to track content performance

Analyze metrics to evaluate the effectiveness of
content marketing efforts

Adjust content strategy based on performance insights
to optimize results

For more information, visit https://www.webfx.com/blog/marketing/content-marketing-checklist/
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