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State of the Industry
Digital marketing insights
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Insights from Manufacturers

Marketing Trends
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1-3% of business revenue
manufacturing companies spend on marketing

56% of B2B companies
outsource their marketing and keep an in-house team

64% of manufacturing companies 
feel neck-in-neck or behind their competitors in digital marketing

Manufacturing marketing

By the numbers



Key Trends and Recommendations to Scale Your Strategy

Biggest marketing challenges 
facing manufacturers
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"One of the biggest challenges we see when working with manufacturing clients is lack of tracking and reporting."

Logan Torrey, Manufacturing subject-matter expert at WebFX
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Recommendations for Manufacturers

Manufacturing and AI

Manufacturing State of the Industry 11



�
�	
���
�������
��	��
������
���
�����

��������������������������

�-,2*-'&2%0,"��&-&$�!*�&1$�
,.2(&%+ 43

;==��������7�

^]Q_]\ZYXTV`]`S_V_][

HRUPOMULMJaIGNOMJUFEDUWELIUGNEPCUPFOMBaGUOMJU

AIaJ@PNUDFONUMaaJGUNEU?aULAJONaJK

�]�`]u_�T}`w_\o

HRUPOMUGWMNFaG@laUjOIBaUOsELMNGUEeUJONOUO?ELNU

DEICAjOPaUPEMJ@N@EMGUOMJUAIaJ@PNUAENaMN@Oi

GOeaNWU@GGLaGK

¢S�¨�\XT`]�T}u`¨`��¨�\o

HRUPOMUFajAUWELU@JaMN@eWUOMJUAIaJ@PNUsOICaNU

PFOMBaGUeOGNaI©UGEUWELUPOMUIaGAEMJU�L@PCjWK

·¶�´´7��7�

ÐÝÚÝØÆÑÝÖ

ÜÒÏÔÎÌÒ×ËÇ×ÙÌ×ÏÛÅÌÒÅÌÎÌÄÃÔÌÒÂÁ×ÃÙÔÌÒÌ×ÏÔÅ×

ÒÊÒÉÕÒÍ×À¿ÙÌ×ÊÔ¾ÒÌ×ÙÓ×ÏÉÙÓÙÏÔ½×¼ÛÉ×ÊÔÅÎ¼ÔÏÓÎÉÒÉÌ×ÓÛ×

¿Ô»Ò×Ô×ºÎÔ½ÙÓ¹ÄÏÛÅÓÉÛ½×ÔÅÂ×¼ÔÏÓÄÏ¿ÒÏ¾ÙÅÕ×Ì¹ÌÓÒÈ

ÙÅ×¸½ÔÏÒÍ



Revenue Marketing Agency

Who Is WebFX?
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237,500+ hours
of experience working with 

manufacturers
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$3 billion
In revenue generated for manuf. clients

8 million
Leads generated for manuf. clients

320+
Clients in the manuf. industry

400+
Subject-matter experts in the manuf. industry

25+
Proprietary AI-powered products

Meet WebFX

28
Years in business
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Ready to dominate your competition?
Get in touch with our team at  to see how we can help!webfx.com

“I have 16 years of industry experience, 

and WebFX is the best agency I’ve ever 

worked with.”

"The most impressive thing about WebFX 

is their marketing platform that is 

custom to their business."

“The breadth and knowledge of WebFX’s team are impressive.”

http://www.webfx.com
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